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GENERAL DESCRIPTION

The current course offers a general overview of psychological science and its
applicability to different academic and professional fields. No previous knowledge
of psychology is necessary. After this course, students will be able to distinguish
between the different cognitive functions and analyse the psychological processes
involved in how people experience and think about the world. The content has
been designed not only to provide enrolled students with a basis in psychology
but also to put theory into practice in relation to specific topics. For this purpose,
the program has been structured into general and specific contents. Students will
be able to flexibly choose to delve into any of the specific contents or their choice
depending on their interests. They will have the opportunity to apply the
theoretical knowledge to real-life-like situations in practical cases or through the
developent of integrated collaborative projects to ensure meaningful learning.

Active learning will be encouraged by means of participative and active strategies.

CONTENTS

General theoretical content.

A little about the history of Psychology as a scientific discipline.
Perceiving the world.

What do people pay attention to?

Discovering how our memories are built.

The power of cognitive flexibility.

Feeling the emotions.

Decision making and the control of impulses.

Understanding others’ mind in the social world.
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Motivating for learning.
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Specific theoretical content, applied to different disciplines: economy, market research,
education, art, music, human resources, legal contexts, health, software and web design... A

number of specific topics will be addressed during the course, chosen from the following ones:

Collaborative timeline about the history of psychology.
Ways of looking into the brain.

Unravelling the mechanisms underlying optical illusions.
Cognitive and perceptual aspects in art and media.
That’s magic!

The conscious experience.

Attracting attention.

The fragility of our memories.
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Creating everlasting memories.
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.Solve that problem.
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.Organising your mind.
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. Thinking about the future.
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. Brain training.
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. Boost your creativity.
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.Learning from mistakes.
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. This is just a game.
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. Emotional intelligence.
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. Follow the leader.
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.Are you lying to me?
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. Social animals.

TEACHING METHODOLOGY

This course will promote students’ autonomy and individualization of learning
through self-directed learning and active methodologies. A rich varied
combination of different methods will be used for this purpose: flip-learning,
cooperative working groups, development of research projects, demonstrations
of psychological phenomena, solving practical cases and lecturing. The content
for each unit will be presented in a workshop format, in which the specific content

will be addressed following the presentation of the general content. Students will
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be able to choose from different options to apply the general content to a specific

field of knowledge adapted to their personal and professional interests.

ASSESSMENT

The content will be evaluated based on performance in different kind of activities:

1. Active participation, assessed through attendance and the completion of brief
formative tasks in class.
1.1.80% of attendance will be required to pass this course.
1.2. Formative tasks (short questionnaires and activities performed during
lessons): 10%
2. Individual autonomous work (practical activities and essays): 40%
3. Collaborative projects: 40%

4. Final test on general theoretical content: 10%

A minimum score of 50% will be required to pass the course. Students who do
not achieve the minimum score or fail to meet the attendance criteria will need
to pass an additional test which includes practical exercises, solving applied cases,

and writing a short essay on one of the general theoretical topics.
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